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to identify your best prospects” (prospect 
research). Gerlinda S. Melchiori, July/Au- 
gust 1988, p. 52. 

“Start Your Campaign with Style: PR and de- 
velopment officers tell how they kicked 
off their capital campaigns” (special 
events, capital campaigns). Caryl Levine 
and John F. Marshall, April 1988, p. 38. 

“Ten Questions Every Dean Should Ask” 
(dean’s role, professional schools). Bron- 
son C. Davis, June 1988, p. 28. 

“Tricks of the Trades: Special problems—and 
solutions—for specialized fund raising” 
(professional schools). June 1988, p. 38. 

“Two for the Money: Make the dean your 
partner in fund raising” (dean’s role, 
professional schools). Dennis M. Barden, 
June 1988, p. 22. 

“Understanding the Philanthropic Partner- 
ship: Corporations don’t give just to sup- 
port a university; they give so the universi- 
ty can further philanthropic goals” (cor- 
porate support). Anne S. Alexander, March 
1988, p. 12. 

“Write on the Money: The basics of effective 
proposal writing, from content to struc- 
ture to length” (proposals). Lucy Knight, 
October 1988, p. 10. 

“Writing Better Letters: An expert cites spe- 
cific ways to increase your dollar yield” 
(direct mail). Conrad Squires, May 1988, 

p. 18. 

“The Young and the Generous: Do Baby 
Boom alumni deserve their reputation for 
stinginess?” (young alumni). Debbie Gold- 
berg, April 1988, p. 6 


General 


“Bringing Change to Life: CASE’s president 


and board chair talk about the new mis- 
sion, improvements in service, and their 
hopes for CASE’s future” (CASE programs 
and activities). February 1988, p. 6. 

“Knowing Our Place: A prescription to help 
fund raisers know—and show—how they 
fit into the institution” (advancement and 
education). Jack P. Blaney, January 1988, p. 
18. 

“Making Change Work: CASE President Gary 
Quehl looks back on a year marked by 
achievement in professional services, in- 
stitutional services, and public affairs” 
(CASE programs and services). Gary 
Quehl, November/December 1988, p. 6. 

“The Management Mentality: These books 
promote the power of productive think- 
ing” (book review). Harvey K. Jacobson, 
January 1988, p. 45. 

“A More Perfect Union: Brown University’s 
president tells why it’s vital to link ad- 
vancement to the institution's intellectual 
life” (advancement and education). 
Howard R. Swearer, January 1988, p. 8. 

“Partners at Pomona: How advancement and 
academics work together at one liberal 
arts college” (advancement and educa- 
tion). Robin Goldman, January 1988, p. 10. 

“A Public Trust: What colleges and universi- 
ties can—and should—do for society” 
(value of education). Neal R. Peirce, June 
1988, p. 8. 

“Recognition 1988” (CASE Recognition pro- 
gram). October 1988, p. 44. 

“Responding to the Calls for Reform: Part- 
nership, not PR, is the way to help the 
public while recapturing its respect” (ad- 
vancement and education). Derek Bok, 
April 1988, p. 10. 


Book Reviews 


Alumni Continuing Education, Steven L. 
Calvert, March 1988, p. 53 (reviewed by 
Jack Miller). 

Asking Questions: A Practical Guide to 
Questionnaire Design, Seymour Sudman 
and Norman M. Bradburn, January 1988, 
p. 46 (reviewed by Harvey K. Jacobson). 

Choosing Quality: Reducing Conflict Be- 
tween the State and the University, Frank 
Newman, September 1988, p. 55 
(reviewed by Michael J. Worth). 

The Client Perspective on Evaluation, Jeri 
Nowakowski, May 1988, p. 51 (reviewed 
by Harvey K. Jacobson). 

Educating the Reflective Practitioner, 
Donald A. Schon, January 1988, p. 45 
(reviewed by Harvey K. Jacobson). 

Enhancing the Management of Fund Rais- 
ing, John A. Dunn, Jr., January 1988, p. 46 
(reviewed by Harvey K. Jacobson). 

Financing Higher Education: Strategies Af- 
ter Tax Reform, Richard E. Anderson and 
Joel W. Myerson, September 1988, p. 56 
(reviewed by Michael J. Worth). 

Managing for Profit in the Nonprofit World, 
Paul B. Firstenberg, May 1988, p. 50 
(reviewed by Harvey K. Jacobson). 

The Membership Mystique: How to Create 
Income and Influence with Membership 
Programs, Richard P. Trenbeth, May 1988, 
p. 51 (reviewed by Harvey K. Jacobson). 

The Nonprofit Sector: A Research Hand- 
book, Walter W. Powell, May 1988, p. 50 
(reviewed by Harvey K. Jacobson). 

The Politics of Education: Conflict and Con- 
sensus on Capitol Hill, John Brademas, 
September 1988, p. 55 (reviewed by 
Michael J. Worth). 

Professionalizing the Organization, Guy 
Benveniste, January 1988, p. 45 (reviewed 
by Harvey K. Jacobson). 

Talking Back to the Media, Peter Hannaford, 
March 1988, p. 53 (reviewed by A. Westley 
Rowland). 


Research Reviews 


A Descriptive Profile of the Fund-raising 
Programs in NCAA Divsion I-A, Alex 
Christopher Isherwood, July/August 1988, 
p. 59. (This and all other research reviews 
by Judy Diane Grace.) 

The Development of a Survey Instrument to 
Profile Donors to Athletics, Veronica A. 
Hammersmith, July/August 1988, p. 59. 

Educational Fund Raising in Church- 
affiliated Colleges: A Predictive and 
Prescriptive Model, Joseph Oral Dean, Jr., 
April 1988, p. 51. 

Fund Raising in Small Colleges: Strategies 

for Success, Mary Glennon, April 1988, 
p. 51. 


Fund Raising from Private Sources in Pub- 
lic Community Colleges Using Not-for- 
profit Foundation Boards, Carolyn Brin- 
dle Hunter, November/December 1988, 

. 61. 

Cuttin for the Evaluation of Fund Rais- 
ing at Private Postsecondary Institutions, 
Milton E. Jordan, April 1988, p. 51. 

Intercollegiate Football Success and Institu- 
tional Private Support: A National Study 
of 81 Public Universities, 1965-1979, 
Robert Edwin Frederick, July/August 1988, 
p. 59. 

Personality Traits of Effective Resource De- 
velopment Officers in Two-year Colleges, 
Raymond Taylor, November/December 
1988, p. 61. 

The Relationship of Selected Institutional 
and Personal Characteristics to the Mar- 
keting Attitude of Community College 
Faculty, H. Minnie King Dunbar, Novem- 
ber/December 1988, p. 61. 


Government Relations 


“A Guide to Grants: Sources of federal funds 
for institutional improvement” (federal 
grants). Constance Ewing Cook, May 
1988, p. 38. 

“The Taxman Cometh: The IRS and Con- 
gress are Out to catch affinity credit cards 
in their UBIT net” (tax policy). Mike 
McNamee, October 1988, p. 40. 

“Who'll It Be? To help you decide, here’s a 
look at the candidates’ views on educa- 
tion” (federal relations). September 1988, 
p. 50. 


Institutional Relations 

“Add Spark to Your Speeches: Start with well- 
organized material and ignite it with anec- 
dotes, examples, and color” (speech writ- 
ing, speech making). Jim Sellers, March 
1988, p. 48. 

“Advertising at Work: A Survey” (advertising). 
Charles J. Reilly, July/August 1988, p. 19. 

“At Odds over Openness: Corporate and 
campus PR pros tell how they fight closed 
minds and mouths during a crisis” (crisis 
— Jan Michelsen, October 1988, 
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“The Best Defense: How five campuses are 
using education to battle AIDS” (crisis 
planning, media relations). Joseph L. Ben- 
nett, July/August 1988, p. 48. 

“A Case of AIDS: When AIDS hits a campus, 
a PR director has to answer to everyone” 
(crisis planning, media relations). Lindy 
Keane Carter, July/August 1988, p. 42. 

“Commercial Appeal: How advertising can 
help your institution meet its goals” (ad- 
vertising). Frank A. DeFazio, July/August 
1988, p. 16. 

“Desperately Seeking Savvy: How to find the 
right advertising agency for your institu- 
tion” (advertising). Douglas Arnold, 
July/August 1988, p. 22. 

“Grin, Don’t Gripe: Veteran news and peri- 


CURRENTS 


ane | 
2 
: 
| 
4 
| ; 
q 
7 
| 
| 
| 
j 
| 


Odicals professionals share advice on how 
to be nice to unpleasant people” (manage- 
ment). David Fyten, January 1988, p. 34. 

“How Do You Rate? Evaluate your PR office's 
efforts with techniques that show real 
results” (evaluation, media relations). Den- 
nis L. Wilcox, September 1988, p. 46. 

“Marketing Imagination: Honesty, simplicity, 
specificity, and repetition are the hall- 
marks of a successful marketing program” 
(institutional image). Steven Muller, May 
1988, p. 6. 

“Media Call on Line 32: It could mean life, 
death—or more queries about the 
Styrofoam diet” (media relations). Bob 
Sevier, May 1988, p. 34. 

“Meeting the Media: Before your next news 
conference, learn how to handle tough 
questions” (media relations). Arthur T. 
Doyle, February 1988, p. 26. 

“Open to the Public: Academic conferences 
can bring media attention to your cam- 
pus” (media relations). Phil Zimmer, 
March 1988, p. 44. 

“Pilot or Passenger? Is your PR office leading 
your institution into the future or just go- 
ing along for the ride?” (evaluation, effec- 
tiveness). Angela Durante, November/De- 
cember 1988, p. 30. 

“A Pleasant Surprise: The trials and triumphs 
of a researcher turned college president” 
(president’s role). David W. Breneman, 
June 1988, p. 80. 

“Positioning Your PR Office: Capture the elu- 
sive power of clout with these concrete 
steps” (effectiveness, president’s role in 
PR, internal communications). R. Keith 
Moore, November/December 1988, p. 16. 

“Professional Interest: Set the stage for a 
school communications program with the 
basics of PR and human relations” (media 
relations, professional schools, PR plans). 
Paul A. Argenti, June 1988, p. 42. 

“Proven Effective: Here’s a close look at what 
makes three advertising campaigns work” 
(advertising). July/August 1988, p. 12. 

“Putting Yourself to the Test: How one col- 
lege used a computer database to evaluate 
its public relations results” (evaluation, 


media relations, computers/word proces- 
sors). Bernard R. Carman, September 

1988, p. 48. 

“Responding to the Calls for Reform: Part- 
nership, not PR, is the way to help the 
public while recapturing its respect” (pub- 
lic understanding). Derek Bok, April 1988, 
p. 10. 

“Spread the Word about Science: An expert 
tells you why you should publicize basic 
research” (research communications). 
Joann Rodgers, january 1988, p. 22. 

“Start Your Campaign with Style: PR and de- 
velopment Officers tell how they kicked 
off their capital campaigns” (special 
events, fund-raising support). Caryl Levine 
and John F. Marshall, April 1988, p. 38. 

“To Get Clout, Get Results: A PR pro tells 
vhat you really need to win friends and 
influence people—off campus and on” (PR 
plans, evaluation, effectiveness, persua- 
sion). Karla Taylor, November/December 
1988, p. 24. 

“Truth in Advertising: The bottom line on 
ethical advertising: Can you deliver what 
you promise?” (advertising, ethics). July/ 
August 1988, p. 26. 

“Use It or Lose It: In PR, active use of clout 
breeds its own success” (effectiveness). 
Terry Denbow, November/December 
1988, p. 80. 

“Why Crisis Plans Fail: Some situations—and 
people—resist good crisis management 
Strategy” (crisis planning). Bob Roseth, 
March 1988, p. 72. 


Management 


“Let’s Do the Twist: It’s about time four-year 
institutions looked to two-year colleges for 
ideas” (two-year colleges). G. Jeremiah 
Ryan, January 1988, p. 72. 

“Marketing Imagination: Honesty, simplicity, 
specificity, and repetition are the hall- 
marks of a successful marketing program” 
(marketing, institutional mission). Steven 
Muller, May 1988, p. 6 

“Of Drive Gone By: Recharge your profes- 
sional and personal life with these renewal 


Strategies” (personal development). 
Charles F. Fisher, November/December 
1988, p. 54. 

“Partners at Pomona: How advancement and 
academics work together at one liberal 
arts college” (advancement and educa- 
tion). Robin Goldman, January 1988, p. 10. 

“A Professional Outlook: A researcher con- 
cludes that fund raisers need to think 
more seriously about professionalism” 
(professionalism). Robert FE. Carbone, 
February 1988, p. 64. 

“When More Means Less: The number of 
women in advancement is growing, but 
their salaries aren’t” (women, salaries). 
Ron Stephany, May 1988, p. 64. 

“Detente with Development: Editors can 
give fund raisers the support they seek by 
listening, defending, and innovating” 
(fund-raising support). Robert J. Bliwise, 
November/December 1988, p. 48. 

“The Fast-paced Alternative: Short lead time 
and timely content may make a tabloid 
format the right choice for your institu- 
tion” (formats, tabloids). Janis D. Gleason 
and Lynn Donham, April 1988, p. 30. 

“Grin, Don’t Gripe: Veteran news and peri- 
odicals professionals share advice on how 
to be nice to unpleasant people” (manage- 
ment). David Fyten, January 1988, p. 34. 

“The Move to Magazine: If your staff can pro- 
vide the substance, this format’s got all the 
style you could want, campus editors say” 
(formats, magazines, content). Patricia Ann 
LaSalle, April 1988, p. 20. 

“Specialty Treatment: A periodical can help 
your school reach alumni, students, 
donors—and even the public” (profession- 
al school periodicals). Tina M. Hay, June 
1988, p. 54. 


“The Trend to Tabloid” (formats, tab: ds). 


Marsha Scott Gori, April 1988, p. 22. 
“True to Format: When is a magazine not a 
magazine? When it’s a tabloid, a newslet- 
ter, or a creative combination” (formats, 
magazines, newsletters, tabloids). Robin 
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ISO: Something by someone. 

“I know I read something about that by 
someone a while back.” If you find your- 
self wanting to refer to old CURRENTS arti- 
cles but not knowing quite where to look, 
consider getting the CASE CURRENTS In- 
dex 1975-84 (as well as a free supplement 
that covers 1985-87). The index lists all ar- 
ticles by author and subject. To order, 
send $14.50 ($16.60 for nonmembers) to 
CASE Publications Order Dept., 80 S. Early 
St., Alexandria, VA 22304. 


Desperately seeking job candidates. 
For good advice on how to fill your job 
vacancy, read The Search Handbook: A 
Guide to Recruiting Administrators. This 
56-page guide walks you through the 
search process—from re-examining the va- 
cant position’s purpose to selecting a 
search committee to interviewing candi- 
dates. To order, send $8.95 (prepaid, in- 
cludes shipping) to the American Associa- 
tion for Higher Education, One Dupont 
Circle, Suite 600, Washington, DC 20036. 


Goldman, April 1988, p. 16. 

“ ‘Why Don’t We Have a Magazine?’ The for- 
mat question has become academic, says 
one editor” (formats, magazines, tabloids). 
Marsha Scott Gori, April 1988, p. 36. 


“An Action Agenda: CASE’s public affairs pro- 
gram” (quality of education, cost/price of 
education, access to education, educa- 
tion’s relationship to the economy, pur- 
poses of education). Ron Aaron Eisenberg, 
September 1988, p. 8. 

“Behind the Great Tuition Debate: Today’s 
economic and social conditions—not tui- 
tion inflation—are the true source of anxi- 
ety about college costs” (cost/price of 
education). Mike McNamee, October 
1988, p. 24. 

“CASE Names Public Affairs Commission 
Heads” (CASE’s public affairs program). 
September 1988, p. 5. 

“High Risks, High Rewards: An economist 
offers his ideas, heretical and otherwise, 
on how education can adapt to tomor- 
row’s economy” (education’s relation to 
the economy). Lawrence B. Lindsey, 
November/December 1988, p. 10. 

“Special Advisory for College and University 
Presidents: from the National Task Force 


on Higher Education and the Public Inter- 
est” (quality of education, cost/price of 
education, access to education, education’s 
relationship to the economy, purposes of 
education). September 1988, p. 10. 


Publications 

“50 Ways to Increase Your Response Rate” 
(direct mail). Judy Myers, May 1988, p. 26. 

“On Target: The anatomy of an effective 
direct mail appeal” (direct mail). May 
1988, p. 14. 

“Rating Your Readability: New methods 
make measuring easier, but you still have 
to know how to write” (writing, readabili- 
ty). Bernice A. Thieblot, February 1988, 
p. 38. 

“The Varnished Truth: This printing tech- 
nique works as a design tool, too” (design 
production). N. David Crowder, March 
1988, p. 34. 

“Writing Better Letters: An expert cites spe- 
cific ways to increase your dollar yield” 
(writing, direct mail). Conrad Squires, May 
1988, p. 18. 


Student Recruitment 


“Hooked on You: Convince more admitted 
students to enroll with these creative yield 
Strategies” (yield strategies, telephone 


Marts & Lundy. 


@ FUND-RAISING CONSULTANTS @ FEASIBILITY 
STUDIES @ AUDITS @ PROSPECT IDENTIFICATION & 
RESEARCH COUNSEL CAMPAIGN MANAGEMENT @ 


TRAINING WRITING TELEPHONE: 800-526-9005 


techniques, direct mail, electronic media). 
Robert Sevier, September 1988, p. 20. 

“How May I Help You? Give independent 
counselors what they need, and you may 
reach more prospective students” (coun- 
selors, marketing). Shay Sayre, February 
1988, p. 42. 

“Learn from Experience: By polling your ad- 
mitted students, you can get feedback to 
boost yield next year” (yield strategies, 
market research). Lorna Miles, September 
1988, p. 26. 

“The Mystery of Market Research: Cost and 
financial aid affect how students choose a 
college” (market research). February 1988, 
p. 48. 

“Natural Resources: Your alumni can become 
one of your most valuable tools for re- 
cruiting students” (volunteers: alumni). 
Nancy Barre, July/August 1988, p. 34. 

“Proven Effective: Here’s a close look at what 
makes three advertising campaigns work” 
(advertising). July/August 1988, p. 12. 

“Truth in Advertising: The bottom line on 
ethical advertising: Can you deliver what 
you promise?” (advertising, ethics) . 
July/August 1988, p. 26. 

“Two-part Harmony: Alumni and admissions 
offices learn how to play the same tune 
when they run alumni student recruit- 
ment programs together” (volunteers: 
alumni). Judy Myers, July/August 1988, p. 
28. case 


ART DEPARTMENT — 
Complete service from layout and 
design to finished art. Typographic 
service available. 
CAMERA AND STRIPPING — 
High quality halftones, accurate 
stripping and fine platemaiing are 
standard procedures. 

PRESSES — 

Multi-color sheet fed, quality web 
and perfecting presses in a variety 
of sizes to fit your job. 

BINDERY — 

In-House bindery to speed 
production of magazines, 
brochures and flyers. Trade 
binderies available to handle other 
types of finishing. 


Printers of CA.S.E. Currents 
continuously since 1980 


Sauls Lithograph Company, Inc. 
2424 Evarts Street, Northeast 
Washington, D.C. 20018 529-9100 


CURRENTS 


72 


* 


